
slam,” where invited writ-
ers will read excerpts from 
their latest work.

Thompson’s efforts are 
getting some traction. A 
new Women’s Voices Fund, 
the brainchild of DCTC 
development director 
Dorothy Denny, is near-
ing its goal of creating a 
$500,000 endowment, in 
which 100 women each 
pledge to contribute $5,000 
over five years for new 
commissions. American 
Express has given DCTC’s 
parent organization a 
$175,000 grant to help 
boost its larger commit-
ment to women, Latino 
and black playwrights. The 
festival won’t be another 
Humana Festival though, 
since Thompson’s aim is 
not to premiere a batch of 
new works all at once. Visit 
www.denvercenter.org.

Theatre On 
Demand
PITTSBURGH: Clips from 
City Theatre Company’s 
latest productions are now 
available to hundreds of 
thousands of Pittsburgh 
cable TV viewers. This 
winter, Comcast has added 
scenes from City Theatre’s 
December productions of 
Tuesdays with Morrie and 
its January premiere of the 
new musical Hearts Are 
Wild to the “Your Town” 
section of the cable-service 
provider’s On Demand 
service. The City The-
atre pieces, created and 
produced by Pittsburgh 
Filmmakers, are a pilot 
promotional concept. The 
digital-level content tracks 
the makings of shows from 
early workshops to final 
production. “For Com-
cast,” says Doug Sansom, 

a senior vice president of 
its Pittsburgh region, “it is 
smart business to promote 
vibrant arts organizations 
like City Theatre. We 
began with City Theatre 
as a showcase because of 
the company’s quality and 
artistic accomplishments.” 
Visit www.citytheatre 
company.org.

Digitally 
Speaking
NEW YORK CITY: In the 
future, all culture will be 
digitally streamed. And 
all performance will be 
retrieved from oblivion 
by way of DVDs. The 
New York Public Library 
for the Performing Arts 
recently acquired a collec-
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New
s in Brief

Playing for Keeps
NEW YORK CITY: Five years ago, Douglas and Jonathan Rand had an idea they thought could revolutionize play publishing. The twentysome-

thing brothers founded a company in New York called Playscripts, Inc. based on three simple concepts: 1) Make excerpts available to potential 

buyers, rather than vague synopses; 2) keep print runs small to give exposure to a greater number of plays; and 3) utilize the potential of 

the Internet, which had gone untapped by a tradition-bound industry long dominated by Samuel French and Dramatists Play Service. 

The first hurdle was to win over writers leery of putting their words online, says Douglas Rand. An early vote of confidence from 

Jonathan’s fellow University of Pennsylvania alumnus, Harold Prince, got the ball rolling, as did some data encryption savvy: While as much 

as 90 percent of a given script may be perused on screen, the samples can’t be printed.

The company’s catalog, found at www.playscripts.com, is now a database more than 550 titles strong—searchable by title and author, 

length, genre, cast size, even commissioning organization. Douglas Rand says the site’s online excerpts have been viewed 679,000 times 

and counting, and the company has licensed productions to schools and professional and amateur companies in 53 different countries. 

Though the Rands are determined to keep the door open for unknown writers, Playscripts also cultivates relationships with agents 

and with organizations such as New Dramatists and the Na-

tional New Play Network. There’s cachet aplenty in its list of 

nearly 300 authors, which includes, among others, some well-

known Davids (Henry Hwang, Lindsay-Abaire and Ives) and four 

of the six playwrights showcased at last year’s Humana Festival 

of New American Plays. (Playscripts is also the publisher for a 

new, high-profile Pride and Prejudice adaptation; see “Hit the 

Road, Jane” on page 12.)

Both playwrights themselves, the brothers are sensitive to 

what writers want: for example, to log onto a page that tracks 

purchases and productions of their work (“playwrights know 

everything as soon as we do,” says Doug Rand), and to receive 

monthly royalty checks, rather than the six-month industry stan-

dard, if there are substantial earnings. 

“We want to start treating playwrights like this is their live-

lihood,” Rand explains. —Nicole Estvanik dani
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Douglas, left, and Jonathan Rand, founders of Playscripts, Inc.

Cable vision: Bernie Passeltiner, right, and Daniel Krell 
in City Theatre Company’s Tuesdays with Morrie. 
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